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1 Executive summary

11

1.2

1.3

1.4

Quality of Visitor Experience research

BMG Research has been commissioned to undertake a Quality of Visitor Experience
(QoE) survey on behalf of the Forestry Commission and from 2010-2013 will conduct
approximately 10,000 surveys across fifty forest sites in England and Wales.

In 2010, BMG conducted interviews at twenty forest sites including ten high usage
sites in England and three high usage, four medium usage and three low usage sites
in Wales.

This report summarises findings from 333 visitor interviews completed at Sherwood
Pines in 2010; throughout the report, comparisons have been made between findings
at Sherwood Pines and the straight average across the ten high usage sites in
England.

Sherwood Pines

Sherwood Pines Forest Park is the largest woodland open to the public in the East
Midlands. It is 3300 acres and the largest single tract of forest open to the public in the
East Midlands, having a wide variety of off road cycling trails for all abilities. The park
also hosts events and trail building seminars.

There are a number of marked walking trails through some of the oldest parts of the
forest, with many other tracks and trails to be explored.

There are several play areas and the site includes a visitor area which has a cafe,
toilets, cycle hire and Go Ape high wire forest adventure facility.
Perceptions of the site

Nine in ten visitors said Sherwood Pines was either excellent or very good as a place
to visit (89%), which was consistent with the average across all sites (92%).

Furthermore, nine in ten visitors (89%) rated the site as either excellent or very good in
terms of how safe and welcoming it is.

The majority of visitors would recommend Sherwood Pines as a place to visit — seven
in ten (71%) provided a rating of 9 or 10 out of ten, in terms of how likely they would be
to recommend the site to friends or family.

Strengths of the site

Visitors’ favourite things about Sherwood Pines were the cycle trails and opportunities
to cycle, as well as the walks, paths and trails and the beautiful scenery / views.

Visitors said that cycling tracks and trails at Sherwood Pines were important when they
were deciding to visit the site, as well as the car parking, café / restaurant and the
toilets.

The majority of those who had used the cycling tracks or trails at Sherwood Pines said
these were excellent or very good; fewer visitors had used the Go Ape facilities, but
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most of those who had said they were excellent or very good, and visitors were also
generally positive in relation to the play area, car parking and cycle hire.

Areas for improvement

In terms of facilities, visitors were slightly less positive about dog waste bins, litter bins,
conference/event facilities, staff available at the site, baby changing facilities, printed
information available and clear sign posting of paths and trails.

While these facilities received lower than average ratings in terms of how many visitors
rated them as excellent, very good or good, they were also (with the exception of the
toilets) rated as less important than average by visitors.

Visitor profile

Over eight in ten visitors had been to Sherwood Pines before, which was similar to the
average across sites. Visitors were more likely than average to come to the site
frequently i.e. on a weekly or monthly basis.

Sherwood Pines had a higher than average percentage of male visitors, and seven in
ten visitors surveyed were male.

Visitors to Sherwood Pines were also slightly younger than average; most were aged
under 34 and less than average were aged over 55 years.

Similarly, visitors were more likely than average to be classified as ‘Young
Independents’ i.e. aged 16-34 with no children, and less likely to be ‘Families’ or
‘Empty Nesters’.

Around two-fifths of visitors had children in the group, compared with around half on
average across all sites in England.

Few visitors at Sherwood Pines said they were staying overnight in the area or visiting
the site whilst on holiday, and most of those who provided their postcode said they
lived in or around the East Midlands and Yorkshire and The Humber, with few visitors
travelling from further afield.

Around seven in ten visitors had taken part in cycling / mountain biking either on or off
tracks and trails, and other popular activities included using the café or restaurant
facilities, using the adventure play area, or walking on sign posted trails.
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2 Introduction

2.1 Background

The Forestry Commission (FC) is the non-Ministerial Department responsible for
managing over 350,000 hectares of woodland estate in England and Wales on behalf
of the UK and Welsh Assembly Government. Each year in Wales, somewhere in the
region of 4 million visits are made to this estate, including 0.5 million to sites with
visitor centres, whilst in England somewhere in the region of 40 million visits are made
to the estate each year, including 3 million to sites with visitor centres.

The provision of a quality visitor experience is vital in encouraging both new and
repeat visitors to the forests. Maintaining or improving the quality of experience at
Forestry Commission managed sites is part of a wide-ranging programme of work by
the Forestry Commission to encourage the development and promotion of woodland
access throughout England and Wales, developing suitable infrastructure and well
managed woodlands that feel safe and welcoming to visitors.

As part of this programme of work, BMG Research was commissioned to undertake a
Quality of Visitor Experience (QoOE) survey at selected sites across England and
Wales. The aims of the survey are as follows:

e To provide the Forestry Commission with information on the quality of visitor
experience at each site;

e To use a set of standard questions so that the quality of visitor experience at
each site can be scored, benchmarked and tracked over time;

e To use a set of tailored questions at each site to give information on how the
visitor experience at that particular site could be improved;

e At lower usage sites only (12 in total, and all in Wales), to conduct an additional
survey of residents in the immediate area of the site, in order to provide
information on how greater usage of the site could be encouraged.

2.2 Research programme

2.2.1 2010-2013 programme

Between 2010 and 2013, BMG will conduct around 10,000 surveys across 50 forest
sites in England and Wales. All selected sites in England are high usage, but sites in
Wales will include a mix in terms of low, medium and high usage sites. All interviews
are conducted face-to-face, with interviewers based at key forest access points, and
conducting interviews with visitors who are coming to the end of their visit.
Interviewing days are spread by season, day of the week and time of day, in order to
capture the views of a range of visitors. For low usage forests (all of which are in
Wales), on-site interviewing is supplemented with surveying of local residents to
explore levels of usage and any barriers to accessing the site.
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2.2.2 2010 programme

In 2010, BMG Research conducted interviews at twenty forest sites, including ten high
usage sites in England:

e Hamsterley;

e Whinlatter;

e Grizedale;

e Cannock Chase;
e Sherwood Pines;

e Salcey;
e Wendover;
e Alice Holt;

e Westonbirt;
e Beechenhurst.

In Wales, interviews were conducted at ten sites, which were mixed in terms of level
of usage:

e Coedy Brenin (High usage);
¢ Newborough (High usage);
e Garwnant (High usage)

e Gwydyr (Medium usage);

e Whitestone (Medium usage);
e Hafren (Medium usage);

¢ Moel Famau (Medium usage);

e Gethin (Low usage);
e Llan Wynno (Low usage);
e Cwm Saebran (Low usage).

At Sherwood Pines, a total of 333 visitors were interviewed, over 7"-8" August (35
interviews completed), 16™-17" October (138) and 30"-31% October (160) 2010.

2.3 Report

This report summarises results of the survey undertaken at Sherwood Pines during
2010, and includes site scores on key visitor measures. As mentioned, surveys have
been undertaken at nine other forest sites across England, providing a total sample for
England of 2566 respondents. Throughout this report, comparisons have been made
between findings at Sherwood Pines and the average across all English sites. Where
any differences are statistically significant’ this has been highlighted in the text.

1 At 95% level of confidence
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2.4

In some instances, respondents who answered ‘don’t know’ or who did not answer the
relevant question have been excluded from the sample to ensure comparability of
responses across different elements within each site, and across different sites, which
results in a reduced sample base. The title of each table or graph will state whether
data has been run on all responses, or if certain responses have been removed (valid
responses only).

Results have been presented rounded to O decimal places, which may mean that in
the reporting of percentages, some percentages may not add up to exactly 100%. For
example, if there are 48.5% of males and 51.5% of females, these figures would be
rounded up to 49% and 52%, totalling 101%. This explains the instances where
summary text does not match a graph or table it is referring to.

Sections 3 to 7 of this report present the main findings from the Quality of Visitor
Experience Survey. Appendix 1 provides a copy of the questionnaire used for the
survey.

Data reporting
A separate data report is available, containing cross-tabulations by the following:

e Gender;

e Age;

. Economic activity;

e Size of group;

e Age of children in group;

« Lifestage (Family, Empty Nesters etc.)%

e Type of visit;

e Frequency of visiting;

e Overall rating of site;

e Activities undertaken or planned to undertake.

2 Lifestage is defined as follows: Family - Has children aged 15 or under living in their household; Empty Nesters
- Aged 45-65+ with no children in the household, and; Young Independents - Aged 16-34 with no children in the
household.
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3 Visitor profile information

3.1 Visitor profile

Visitors were asked a number of demographic questions to determine the types of
people who are visiting Sherwood Pines. Responses to these questions are shown in
the table overleaf, compared with data for the average across all sites.

The sample of visitors at Sherwood Pines was weighted towards males, with seven in
ten being male (70%) and three in ten female (30%). This distribution was less equal
than the average across all sites, where 59% were male and 41% female.

Visitors surveyed at Sherwood Pines were fairly similar to average in terms of age;
three in ten were under 34 (30%), compared with a similar proportion (28%) across all
English sites, although the proportion of visitors aged 55+ was slightly lower than
average (9% cf.15%).

Similarly, visitors to Sherwood Pines were more likely than average to be ‘“Young
Independents’ (21% cf. 15%), and slightly less likely to be ‘Families’ (49% cf. 54%) or
‘Empty Nesters’ (19% cf. 23%).

Visitors surveyed at Sherwood Pines were also more likely than average to be
employed full time (78% cf. 64% on average across sites in England).

In terms of disability, visitors to Sherwood Pines were fairly consistent with the average
across English sites; just 2% of those surveyed said they had a disability, whilst the
majority said they did not (98%).
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Figure 1: Profile of visitors in terms of key demographics

Average
across all
Sherwood England sites
% %

Gender Male 70 59
Female 30 41

Age 16-24 7 5
25-34 23 23
35-44 44 38
45-54 19 18
55-64 7 9
65+ 2 6
Refused 0 1

. Family

Lifestage (Children in household) 49 54
Empty Nesters 19 23
(Aged 45-65+ with no children)
Young Independents 21 15
(Aged 16-34 with no children)
Other 12 8

. Employee in full time job (30 hours plus

Working status per week) 78 64
Employee in part time job (under 30
hours per week) 10 14
Self-employed full or part time 2 4

On a government supported training
programme (e.g. Modern <0.5 0
Apprenticeship, Training for Work)

Full time education at school, college or

university 1 2
Unemployed and available for work 2 1
Permanently sick/ Disabled 0 0
Wholly retired from work 2 9
Looking after the home 3 6
Other 0 1
Disability® Yes 2 4
No 98 96
Sample base 333 2566

% Whether respondent has any iliness, disability or infirmity that has troubled them over 12 months or
more.
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3.2 Group profile

3.2.1 Size of group

The mean number in a group at Sherwood Pines was three, which was lower than the
average across English sites (four), with group sizes at the site ranging from one to
twenty-two.

Around one in six visitors came to the site alone (17%), and this is a significantly
higher proportion than the average across all sites (6%). A third visited in a couple
(33%), a similar proportion to average (30%). About one in six (17%) came in a group
of five or more visitors; a lower proportion than the average across all sites (24%).

Figure 2: Q1. Total size of group (All respondents)

One

33%

Two

Three

Four

Five or more

B Sherwood Pines M Total

Sample base = Sherwood Pines: 333 / Total sample: 2566

Males were more likely to be visiting alone than females (22%, compared with 4%).
Those who visit at least weekly were more likely to be visiting alone (30%), as were
respondents undertaking cycling activities (23%), particularly compared with those
taking part in walking activities (7%). Respondents undertaking walking activities
were more likely to be visiting in a group of five or more (27%).
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3.2.2 Composition of group

At Sherwood Pines, around two-fifths of visitors (41%) had any children in the group,
which was a significantly lower proportion than the average across all sites (55%).

Around one in five (21%) were visiting with children aged 0-5 years, whilst one in four
(25%) had children aged 6-10 in the group and just over one in ten (12%) were visiting
with children aged 11-15 years. These figures were somewhat lower than average.

Figure 3: Q1. Composition of group (All respondents)

ANY Children in group

Children aged 6-10

Children aged 11-15

55%

Children aged 0-5

B Sherwood Pines M Total

Sample base = Sherwood Pines: 333 / Total sample: 2566

Females (54%) and those aged 35-54 (46%) were more likely to have children in the
group; as well as Families (69%), a notable proportion of Empty Nesters (24%)
brought children to the site with them. Those who visit on a monthly (46%) or yearly
basis (49%) were also more likely to bring children with them, compared to
respondents who visit more or less frequently.

Respondents planning to undertake walking activities (65%) were more likely to bring
children to the site than those who planned to cycle (30%).
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4 Profile of visit

4.1 Type of visit

The majority of visitors to Sherwood Pines were visiting as part of a day trip of less
than 3 hours away from home (75%), which was slightly lower than the average across
all sites (80%). Few respondents at Sherwood Pines were visiting the site as part of
an overnight stay or a longer holiday or visit.

Figure 4: Q2. Type of visit (All respondents)

75%
A day trip of less than 3 hours away from home
80%

A day trip of more than 3 hours away from home

A visit that includes an overnight stay

Part of a longer holiday/visit

B Sherwood Pines H Total

Sample base = Sherwood Pines: 333 / Total sample: 2566

There was a link between type of visit and frequency of visit, with those who visit at
least weekly (91%) or monthly (87%) being more likely to visit on a day trip of less than
3 hours away from home, and first time visitors (25%) or those who visit on a yearly
basis (27%) being more likely than others to visit as part of a day trip more than 3
hours from home.
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4.2 Visitor origin

All visitors were asked if they would be willing to provide their postcode for mapping
purposes, and the map below shows how these postcodes are distributed across the

UK.

The map below shows that most of those surveyed at Sherwood Pines and providing a
valid postcode live in or around the East Midlands and Yorkshire and The Humber,
with few respondents coming from further afield.

Figure 5: Map of visitor origin showing postcodes of visitors (Where provided a valid
postcode)
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4.3 Frequency of visits

4.3.1 Firsttime visitors
Around eight in ten visitors had been to Sherwood Pines before (83%), which was the
same proportion as average across all sites.

4.3.2 Repeat visitors

Excluding first time visitors, respondents at Sherwood Pines were more likely than
average to visit at least weekly (17% cf. 14%) or monthly (36% cf. 27%), and
somewhat less likely to visit on a yearly basis (36% cf. 45%), so respondents at
Sherwood Pines were more likely than average to be frequent visitors.

Figure 6: Q3. Frequency of visits (Where visited site before)

Every day

4-6 times per week

1-3 times per week

36%

1-3 times per month

4-6 times per year

1-3 times per year

Less often

B Sherwood Pines H Total

Sample base = Sherwood Pines: 277 / Total sample: 2138

Empty Nesters were more likely to say they visit at least weekly (27%), whilst those
classed as Families were the most likely to say they visit at least yearly (39%).
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4.4 Length of visit

Visitors to Sherwood Pines had generally spent a considerable amount of time at the
site. The average amount of time spent at Sherwood Pines was 2 hours and 36
minutes, which was similar to the average across all sites (2 hours and 24 minutes).

Respondents at Sherwood Pines were less likely than average to have been at the site
for under two hours (39% cf. 43%), and somewhat more likely to have been at the site
for 3-5 hours (30% cf. 22%).

Figure 7: Q7a. Approximate length of time spent at the site when interviewed (All
respondents)

30-60 minutes

34%
1to 2 hours
2 to 3 hours

33%
3to 5 hours

More than 5 hours

Don't know / not sure

B Sherwood Pines M Total

Sample base = Sherwood Pines: 333 / Total sample: 2566

Those who travelled for under three hours to reach the site were more likely to stay for
2-3 hours (33%), whilst those on a longer holiday or visit were more likely than other
groups to stay for more than three hours (79%). First time visitors (48%) were also
more likely to stay at the site for over three hours, including around one in ten (9%)
that stayed for more than five hours).
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45 Activities undertaken

All visitors who were interviewed were asked to say what activities they or other
members of their group had taken part in during the visit, or were intending to take part
in. Respondents were allowed to select as many activities as applicable, including
where activities were of a similar nature, for example, they could walk a dog as well as
walking on paths or trails. Responses to this question that were made by at least 1%
of respondents are shown in the table overleaf.

Cycling was a very popular activity at Sherwood Pines, with around seven in ten
respondents (71%) taking part in some sort of cycling activity, compared with just 35%
on average across the English sites. Around half of respondents (46%) had taken part
in cycling / mountain biking away from tracks and trails, and two in five (40%) had used
tracks or trails to cycle.

In contrast, the proportion of respondents who had taken part in walking activities was
fairly low compared with the average across all sites in England (35% cf. 63%).

The café / restaurant facilities had been used by two in five visitors surveyed (40%),
and respondents at Sherwood Pines were slightly less likely than average (48%) to
have used these facilities. Around one in four (26%) had used the play area, and
fewer than one in ten had used the visitor centre / shop (7%).

There was some variation among subgroups of respondents at Sherwood Pines:

e Young Independents (78%) and those without children (80%) were among the
most likely to have taken part in cycling activities;

e Males (75%) and those visiting alone (89%) were also more likely to have taken
part in cycling activities, as well as those who visit at least monthly (77%);

e Families (44%) and Empty Nesters (40%) were more likely to have taken part in
walking activities, and few Young Independents (22%) had taken part in activities
of this type;

¢ Respondents with children in their group were more likely to have taken part in
walking activities (59%), or to have used the play area (62%, rising to 79%
among those with children aged 0-5);

¢ Respondents visiting with children were also more likely to have had picnics or
barbecues (9%), and this proportion is also higher than average amongst groups
of 6+ (13%).
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Figure 8: Q4/5/6. Activities visitors / other members of their group have taken/intend

to take part in during their visit (All respondents)

Forest Pines Total
Cycling/ mountain biking off tracks and trails 46% 24%
Cycling on forest roads, tracks or trails 40% 19%
SUMMARY: ANY CYCLING 71% 35%
Walking on a sign-posted trail 21% 47%
Walking but not following sign posts 13% 23%
Dog walking 11% 17%
SUMMARY: ANY WALKING 35% 63%
Using the café /restaurant/ other catering 40% 48%
Using the play area 26% 34%
Using the visitor centre/ shop 7% 13%
Picnic or barbecue 4% 10%
Admiring the views 4% 11%
Photography 4% 6%
Orienteering 2% 1%
Nature/ natural history visit 1% 2%
Organised event/ trip 1% 1%
Bird watching 1% 3%
Horse riding/ pony trekking 1% <0.5%
Running/ jogging 1% 2%
Other 5% 6%
Sample Bases 333 2566
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4.6 Length of time spent on activities

Visitors who said they had taken part or intended to take part in certain activities were
asked how long they would spend on that activity during their visit.

On average, respondents who took part in cycling spent longer on this compared with
those who took part in walking.

Figure 9: Q7B. Approximate time spent on various activities (All respondents: 333; All
who walked: 111; All who cycled: 221)

Time spent on any Time spent on any

Total time on site

walking cycling
0-15 minutes 0% 2% <0.5%
15-30 minutes 0% 8% <0.5%
30-60 minutes 5% 28% 10%
1 to 2 hours 34% 43% 40%
2 to 3 hours 28% 14% 31%
3 to 5 hours 30% 5% 18%
More than 5 hours 3% 0% 1%
Don't know/ not sure <0.5% 1% 0%
Average 2 hours 36 minutes 1 hour 25 minutes 2 hours 21 minutes
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4.7 Overall spending during the visit

Respondents were asked how much they thought their whole group would spend in
the local area as a result of their visit, across a number of items.

The mean amount spent by groups of visitors to Sherwood Pines was £26.98, which
was lower than the average across English sites (£30.88).

The average spend per person at Sherwood Pines was £9.70, which again was slightly
lower than the average across all sites (where average spend per person was £10.19).
Average spend per person is shown in the chart below.

Figure 10: Q19. Average spend per person —frequency of spending within each price
range (All respondents)

33%

32%

1% 1% 1% 19 1% 1%

£0-£2 £3-£5 £6-£10 £11-£20 £21-£30 £31-£40 £41-£50 £51-£60 £61+

B Sherwood Pines M Total

Base: Sherwood Pines = 333 / England = 2566

Female respondents have a higher average spend per person than male respondents
(E11.47 per person, compared with £8.94 amongst males). Those visiting Sherwood
Pines at least weekly have the highest average spend per person (£16.96), but
average spend is also higher than average amongst first-time visitors (£12.46) and
those visiting less than yearly (£14.80). Those visiting at least monthly have the
lowest average spend per person (£5.18).
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The table below shows the average amount that groups of respondents spent on
individual items during their visits.

The majority of respondents spent something on parking during their visit (86%),
although the average amount that was spent on parking was low (£3.25 among those
who spent anything). Seven in ten (70%) spent money on transport, and visitors that
spent anything on transport spent £9.00 on average on this aspect.

Just 12 respondents were visiting Sherwood Pines as part of a longer holiday or
staying overnight, and this number is too small to allow analysis of average spend
when considering only those who spent something on accommodation.
Accommodation has therefore been excluded from the table below, as well as other
items for which the proportion of the total sample who spent anything was too small for
robust analysis, including admission fees, hiring equipment, miscellaneous items and
non-routine shopping.

Table 1: Average spend across individual items (All respondents)

Average spend Proportion at

at Sherwood Sherwood Average spend,
Pines Pines spending  where visitors
(All anything on spent anything
respondents) this item
Parking £2.80 86% £3.25
Tran_sport including petrol, taxis, £6.29 20% £9.00
public transport etc.
Food and drink purchased 0
outside of any accommodation £5.56 4% £11.71
Admission fees to attractions £3.29 8% -
H.|r|ng equipment such as boats, £0.64 3% i
bikes or horses
Other miscellaneous items £2.01 5% -
Non-routlne sh_opplng such as £4.39 4% i
buying souvenirs
Sample base 333 N/a Sample bases
vary
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5 Perceptions of the site

5.1 Overall rating of the site as a place to visit

Sherwood Pines was rated very positively as a place to visit, with nine in ten visitors
saying the site was either excellent or very good (89%). This figure was relatively
consistent with the average across all sites (92%).

This included around two in five (39%) who said the site was excellent, and half who
said it was ‘very good’ (50%).

Figure 11: Q16. Overall rating of the site as a place to visit (Valid responses only)
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Sample base = Sherwood Pines: 333 / Total sample: 2559

Respondents who were more likely to rate the site as ‘excellent’ included those with
children (46%), those visiting as part of a longer holiday / visit (50%) and those
undertaking or planning to undertake any walking activities (45%). Those who visit at
least weekly (57%), those on a day trip of less than three hours (53%) and those
without children (52%) were more likely to rate the site as ‘very good’.
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5.2 Rating of Sherwood Pines as safe and welcoming

All respondents were asked how they would rate the site in terms of how safe and
welcoming it feels.

Sherwood Pines was rated very positively on this measure, with nine in ten (89%)
visitors providing a rating of excellent or very good. This was consistent with the
average across all sites, where 90% provided ratings of very good/excellent for the
relevant site.

Figure 12: Q13. Ratings of the site in terms of how safe and welcoming it feels (Valid
responses only)

Excellent
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Sample base = Sherwood Pines: 333 / Total sample: 2562

Respondents visiting as part of a longer holiday / visit (49%) and those visiting at least
weekly (57%) were more likely to say the site was excellent in terms of how safe and
welcoming it is, whilst those visiting for the first time (54%) or on a day trip of less than
three hours (48%) were more likely to say it was very good.
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5.3 Recommending the site as a place to visit

Visitors were asked whether they would recommend Sherwood Pines as a place to
visit to a friend or relative. The overwhelming majority provided one of the top two
ratings (71% provided a rating of 9-10) and the mean score was 9.1, so responses
were generally very positive.

Results can be analysed further using a Net Promoter Score, which is based on the
idea of dividing customers into three categories: Promoters (score 9-10) who are loyal
enthusiasts, Passives (score 7-8) who are satisfied but unenthusiastic, and
Detractors (score 0-6) who are somewhat less satisfied.

To calculate a Net Promoter Score (NPS) for Sherwood Pines, the percentage of
customers who are Detractors is subtracted from the percentage of customers who are
Promoters. This produces a score of 70%, which is consistent with the average across
English sites (70%).

Figure 13: Q17. How likely it is that respondents would recommend this site as a place
to visit to a friend or relative, where 0 is not at all likely and 10 is extremely likely
(Valid responses only)
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B Sherwood Pines M Total

Sample base = Sherwood Pines: 333 / Total sample: 2469

Those who rate the site as excellent overall (87%), as well as those on a day trip of
less than 3 hours (76%) and those visiting the site at least weekly (79%) or at least
monthly (81%) were more likely to be Promoters.
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5.4 Favourite thing about the site

Respondents were asked what they liked most about Sherwood Pines. This question
was unprompted and respondents were allowed to mention as many aspects as they
wanted. Comments made by at least 2% of respondents are shown in the chart below.

The top aspect was cycle trails or opportunities to cycle (52%), significantly more likely
to be mentioned by visitors to Sherwood Pines compared with the average (26%).
Sizeable proportions mentioned walks, paths and trails (37%) and beautiful scenery /
views (33%), and visitors were also more likely than average to mention the site being
close to home / convenient (22% cf. 14%), having good on-site facilities (22% cf. 13%),
or exercise / keeping fit (19% cf. 14%).

Figure 14: Q12. Respondent’s favourite thing about the site (All respondents)

Cycle trails/ Freedom/ Opportunity to cycle 52%
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Beautiful scenery/ views
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The weather
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Sample base = Sherwood Pines: 333 / Total sample: 2566
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There were some differences among subgroups:

Those visiting the site alone (71%), those without children (65%) and male
visitors (59%) were more likely to mention cycle trails or the opportunity to cycle;
Frequent visitors (43% of those who visit weekly) and visitors with children (41%)
were the most likely to mention beautiful scenery / views;

The most frequent visitors (51% of those who visit weekly), as well as those
visiting at least yearly (44%) were more likely to mention walks, paths and trails;
Those who visit frequently i.e. at least weekly (38%) or monthly (29%) were more
likely to mention the site is close to home / convenient;

Larger groups (38% of those with 6 or more in their group) and those visiting with
children (33%) were more likely to say they liked peace / tranquillity at the site;
Females were also more likely to mention fresh air / being outside (27%) and the
site being clean / well looked after (15%); and,

Those with children in the group were more likely to comment in relation to
activities / something to do with children (33%) or fresh air / being outside (29%),
as well as the site being a safe environment (21%) and that there is lots to see
and do (13%).
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6 Site facilities

6.1 Importance of site facilities

Visitors were asked to say which of a number of different facilities were important in
their decision to visit Sherwood Pines. This question was prompted and respondents
were able to select as many facilities as applicable.

Cycling tracks and trails were particularly important in respondents’ decisions to visit
the site (66%); four in ten visitors said that car parking (42%) was important, and three
in ten said that the café / restaurant (28%) was important. Around one in five rated the
toilets (25%) and the choice of paths for walking (23%) as important in their decision to
visit.

Figure 15: Q14. Importance of different facilities in deciding to visit the site (All
respondents)

Cycling tracks or trails 66%
Car parking
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Toilets
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Go Ape (ropes and swings)
Litter bins

Staff available at the site
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Baby changing facilities
Printed information available
Disabled access to facilities
Forest drive

Conference/ Event facilities
Other (please specify)

None

Sample base: Sherwood Pines = 333
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Male visitors (72%), those visiting the site alone (79%) and those visiting without
children (76%) were more likely to mention cycling tracks or trails. First time visitors
were more likely than average to mention cycle hire as important (14%).

Most of those who took part in cycling activities or who planned to do so mentioned
that cycling was important in their decision to visit (89%), whilst amongst those who
took part in walking activities, just over half (52%) said that the choice of paths for
walking was important.

Those with children in the group were more likely to say that choices of paths for
walking (35%), play areas and equipment (33%) and picnic areas (24%) were
important in their decision to visit.

Similarly, Families (22%) were more likely to mention play areas, as well as picnic
areas (16%) as important.

Those who visit at least weekly were more likely than average to mention the café /
restaurant (49%) and also the shop (19%) as important.

Respondents visiting in larger groups were likely to say that play areas (28% of those
with more than five in their group) and clear signposting of paths and trails (31%) were
important in their decision to visit. They are also more likely than average to mention
picnic areas (25%) and open grassy areas (22%) as important.
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6.2 Rating of site facilities (where used)

The chart below shows visitors’ ratings of each site facility where the facility had been
experienced or used during the visit.

Cycling tracks or trails were rated highly by more than three-quarters of visitors that
had used them (78% gave a rating of excellent or very good), and car parks received a
similarly positive rating (73%). Around two-thirds of those who rated play areas and
equipment (68%) said this aspect was excellent or very good, and although fewer had
used the Go Ape facilities, two-thirds (66%) of those who had rated this facility highly.

Ratings were somewhat less positive in relation to dog waste bins (45% rate as fair /
poor), litter bins (34%), conference/ event facilities (32%), staff available at the site
(23%), baby changing facilities (17%), printed information available (13%) and clear
sign posting of paths and trails (11%).

Figure 16: Q15. Ratings of site facilities (where respondent had used the facility)
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6.3 Ratings of site facilities by perceived importance

The chart below shows, for each site facility, the proportion rating the facility as
important in their decision to visit the site by the proportion of visitors who rate that
facility as excellent/very good. The chart is divided into four quadrants based on the
average ratings of facilities as very good to excellent, and as important.

In general most facilities were positively rated; however, it can be seen that some
facilities, such as the cycling tracks and trails or car parking, were both important and
highly rated, yet other facilities e.g. toilets were regarded as important, but received
lower than average ratings.

Figure 17: Chart showing ratings of each site facility in terms of importance, and
ratings in terms of % saying ‘excellent/very good’ (All respondents; Where used
facility)
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Table 2: Key to chart shown above

A Car parking G Cafe/ Restaurant/ Catering M Shop

B Cycling tracks or trails H Picnic areas N Printed information available
C Cycle hire I Open grassy areas O Toilets

D Choice of Paths for walking J  Play areas and equipment P  Baby changing facilities

E aC:\eda'ErS;ﬁ: posting of paths Go Ape (ropes and swings) Q Conference/ Event facilities

F Staff available at the site L  Forestdrive R Disabled access to facilities
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7 Information about sites

7.1 Sources used to plan visit

Visitors were asked how or where they found out about the site as a place to visit, and
were allowed to mention as many sources as applicable.

First time visitors were most likely to say they found out about the site through word of
mouth (50% at Sherwood Pines), or from the Internet or a website (23%). Around one
in ten (9%) first time visitors said they had always known about it.

In contrast, those who had visited before were most likely to say they had always
known about the site or had been before (49% at Sherwood Pines), or that they had
found out through word of mouth (35%).

For both first time visitors and those who have visited before, the proportion saying
they had always know about Sherwood Pines was lower than average across sites in
England, but both groups were more likely than average to have found out about it
from the Internet or a website.

Figure 18: Q8. How or where respondents found out about the site as a place to visit
(All respondents)

First time visitors Visited before
Sherwood Avergge . Sherwood A"er"’?ge .
Pines across sites in Pines across sites in
England England
Always known about 9% 17% 49% 71%
it/been here before
Word of mouth 50% 55% 35% 24%
Library 0% 0% 0% 0%
Internet/website 23% 16% 9% 4%
Local newspaper 0% 0% 1% 0%
National newspaper 2% 1% <0.5% 0%
Leaflet 2% 5% <0.5% 1%
Tourist Board 5% 2% <0.5% 1%
Road signs 2% 3% 2% 1%
Just passing/ en route 2% 2% 1% 1%
Map 0% 1% <0.5% 0%
Other (please specify) 7% 5% 4% 2%
None 0% 0% 0% 0%
Don't know/ Can't 0% 0% 0% 0%
remember
Sample bases 56 426 275 2129




Quality of Visitor Experience Survey: Sherwood Pines

7.2 Use of Forestry Commission website

Visitors who said they found out about the site through an Internet website (11% of
sample - 38 respondents) were asked which one this was.

Nearly half of this group said they had used the Forestry Commission website (47%)
while a fifth (21%) mentioned activity specific websites (e.g. for cyclists or horse-
riders). Just one in eight cited a search engine such as Google (13%).

Figure 19: Q9. Which website visitors found out about the site from (Where used
Internet or Website to find out about the site)
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47%
Forestry Commission
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Sample base: Sherwood Pines = 38 / Total sample: 156

7.3 Ratings of the website

Where visitors said they had used the Forestry Commission website (just eighteen
respondents) they were asked to rate it; two respondents surveyed at Sherwood Pines
said the website was ‘excellent’, nine said ‘very good’, six said ‘good’ and one rated
the website as ‘fair’.

The same group were then asked to explain their ratings; there were a small number
of respondents answering this question, but comments centred on the website being
informative, containing the required information, being easy to use and being a
generally good website.
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7.4 Visiting other sites

Visitors to Sherwood Pines were asked whether they had visited any other Forestry
Commission sites in the previous twelve months. This question was prompted with the
aid of a map, and respondents were allowed to select as many sites as applicable.

Nearly a quarter had been to Cannock Chase (24%), and after this the most commonly
visited sites were Dalby Forest (18%), Grizedale (11%), Wharncliffe (9%) and
Whinlatter (8%).

Figure 20: Q18.2 Other sites respondents have visited in the last twelve months (All
respondents)

Cannock Chase 24%
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Sample base = Sherwood Pines: 333

There were some differences among subgroups:

¢ Young independents were more likely to have visited Cannock Chase (39%),
Grizedale (17%) and Gisburn (10%);
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Visitors visiting Sherwood Pines alone are more likely to have visited Cannock
Chase (36%), Dalby Forest (32%) Grizedale (18%), Kielder Forest (13%) and the
Forest of Dean (11%);

The higher propensity to have visited these sites amongst Young Independents
and lone visitors is reflected in the higher propensity for visitors without children
to have visited these sites: Cannock Chase (30%), Dalby Forest (23%),
Grizedale (16%), Kielder Forest (10%), but also Wharncliffe (14%);

First time visitors to Sherwood Pines are more likely to have visited Whinlatter
(13%) and Kielder Forest (13%);

Those who have made longer visits to Sherwood Pines are more likely than
average to have visited Cannock Chase (32%), Grizedale (18%) and Whinlatter
(13%);

Those who took part in cycling activities at Sherwood Pines were more likely to
have visited Cannock Chase (32%), Dalby Forest (24%) and Grizedale (15%).
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8 Season tickets & Discovery passes

8.1 Current uptake of Season tickets & Discovery passes

All visitors surveyed in England were asked whether they held a season ticket or
discovery pass for the site they were visiting.

The majority said they did not (91%), which was a slightly greater proportion compared
with the average across sites. Just 6% of respondents said they held a discovery pass
and 3% held a season ticket.

Figure 21: Q20. Whether respondents hold a season ticket or discovery pass for the
site (All respondents)

91%
No
88%

Yes - Season ticket

Yes - Discovery pass

B Sherwood Pines M Total

Sample base = Sherwood Pines: 333/ Total sample: 2566

Respondents who visit Sherwood Pines at least weekly were more likely to say they
have a season ticket (13%); in contrast 98% of first time visitors and almost all of those
who visit at least yearly (98%) or less often (96%) did not hold either season tickets or
discovery passes.
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8.2

Interest in Season Tickets & Discovery Passes

Respondents were informed that currently it is only possible to get season tickets or
Discovery Passes for individual Forestry Commission sites, or for a few sites in a local
area. They were asked how interested they would be in having a pass that allowed
free parking and discounts at all Forestry Commission sites nationally, based on a cost
of around £60 to £70 per year.

The majority of respondents at Sherwood Pines said they were not interested (67%),
including a third who said they were not at all interested (35%). This was similar to the
average across sites, where 70% said they were not interested.

Around three in ten said they would be interested (28%), which was higher than the
average across English sites (21%). A further 4% were unsure, and 1% said it would
depend on the exact cost, and the latter comment was made unprompted as this
option was not read out.

Figure 22: Q21. Respondents’ interest in a pass for all Forestry Commission sites
nationally (All respondents)
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Sample base = Sherwood Pines: 333 / Total sample: 2566

Respondents at Sherwood Pines who were more likely to be interested included those
who visit at least weekly (38%) or monthly (37%), and those taking part in cycling
activities (33%). This proportion is higher than average amongst Families (31%), but
also amongst those visiting the site alone (41%).

First time visitors (77%) and those who visit less often than yearly (89%) were more
likely to say they were not interested, and this proportion was also higher than average
amongst Empty Nesters (83%).
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Dot know

:;E:,‘.}mu'dmlnhmm—h

e
o =d hoEn

W g ek
tho B

[T aTe]
=1 i

EaSE: ALL
MULTI

@y

alL

Ao weould wou rate the sRe In termis of how afe and welkoming E fesks?

READ OUT AND CODE ONE OMLY

Sxoalien

ery good

Sood

Falr

HE |

ery poor

Do knowinot sure

B B LR [ ST O

BASE: &ALL
SINGLE
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Appendix 1: Questionnaire

Pro: 8187_sherwoodpines QV4 (16/07/10)
Q14 JALL BASE: ALL
Which of these facilities were important in your decision to visit here today? MULTI
LIST TO BE TAILORED TO EACH SITE
SHOW CARD 3 AND CODE ALL THAT APPLY
Car parking 1
Cycling tracks or trails 2
Cycle hire 3
Choices of paths for walking 4
Clear sign posting of paths and trails 5
Staff available at the site 6
Cafe/restaurant/catering 7
Picnic areas 8
Open grassy areas 9
Play areas and equipment 10
Go Ape (ropes and swings) 11
Forest drive 12
Shop 14
Printed information available 15
Toilets 16
Baby changing facilities 17
Litter bins 18
Dog waste bins 19
Conference/event facilities 20
Disabled access to facilities 21
Other (SPECIFY) 95
None 96
Don't know 97
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Quiality of Visitor Experience Survey: Sherwood Pines

Pro: 8187_sherwoodpines Qv4 (16/07/10)

Q15 | ALL BASE: ALL
Now | would like you to rate each of the aspects of the site that you have ROW
experienced during today’s visit. So how would you rate. . SINGLES
LIST TO BE TAILORED TO EACH SITE
READ OUT AND CODE ONE ONLY PER ROW

°
£
3
=
=
-
[=
o
(=]

Car parking

Cyeling tracks or trails
Cycle hire

Paths for walking

Sign posting of paths and trails
Staff available at the site
Cafefrestaurant/catering
Picnic areas

Open grassy areas

Play areas and equipment
Go Ape (ropes and swings)
Forest drive

Shop

Printed information available
Toilets

Baby changing facilities
Litter bins

Dog waste bins
Conference/event facilities
Disabled access to facilities

b n o a s oa o noaoaosoaoaosowoaoso s oo Excellent

MR R R R RS R R R R R R RO R RO R R ot 0| Very good

L) G L)L) LW wWwWw Wwwwwww w| Good

S N S S Y SN YV NN S Y SN SN N SN I o 1]

T TN L G 1 Q1 L1 enen e L an i an i eanen| Poor

(=70 er ey I e NarNarBerierNerierier Werlerier Narle i ey ey ier e experienced

Q16 | ALL BASE: ALL
Qverall, how would you rate this site as a place to visit? SINGLE
READ OUT AND CODE ONE ONLY
Excellent 1
\ery good 2
Good 3
Fair 4
Poor 5
Don't know/not sure 6
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Appendix 1: Questionnaire

Fro: E1537_chernwoodplnes Qe (TRNTHE
GiT | ALL B&SE: ALL
UgIng a scale of 0t 10, wnere O means not at all Ikely and 10 means extremely SINGLE
lkely, haw ety Is that you would recommend this sile a6 a place o vislt to a fend
ar relative?
CODE OME DMLY
0= Mor at al llkely i
1 Z
2 3
3 4
4 5
5 E
i T
T E
E g
9 10
10 — Exiremely llkely 11
Do Enovwnot sure 12
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Quiality of Visitor Experience Survey: Sherwood Pines



Appendix 1: Questionnaire

Fro: B187_chanyoodpinas avd (1eoTMa

Q& [ ALL BASE: ALL
Looking &t tnis map, can you =l me which, # any, of Tie slkes marked vou have MULTI
wisked In the |36t bwelve morins?
SHOW MAP AND CODE ALL THAT APPLY
Al Holt Forest 1
Seggebury Forest and Pinetum ]
Cannock Chasa 2
Carsinham Woods 4
Chambers Fam Wood g
Chapweall £
Dalby Forest 7
Dielamere Sorest E
Dumaich Fomes] =]
Fineshads Woods 10
Forest of Dean 1
Friston Forest and Abbats Wood 12
Sisbum 13
Grizedale 14
Gulshorough Forest 15
Halan Forest Dark 1
~ameterizy 17
“aughmend Hil 1E
JEEEYTIE g
wieider Forast 20
Moors Valley Country Park H
“ew Forest 22
Cueen Ellzabesh Country Park 23
Rendlesham Forest 24
Roslingion and Hicks Lodge 25
Rowrey Waran 26
Saloey Forest a7
Savemas Fores 2E
Sherwood PINes 25
Thames Chage 30
Thetford Fores: 3
Wendover Woods 3z
Westonbir: Arooretum 33
Wwest Walk 3
Wharnaife 5
Whinlatier IE
Wyre Farast Exl
©aner In Wales {SPECIFY) 2
TAner In Soofland [SPECIFY) an
Mone 40
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Quiality of Visitor Experience Survey: Sherwood Pines

Fro: E187_sherwoodpines

@150

v TeDTE

WHERE PARTY 15 GREATER THAN 1 AT @1

Thinking about ihe whale of the group you are with today, how much do you think the
whole group are lkely 1o spend in the local area on ine folioaing things a5 a result of
wour vislt today™

READ QUT AND WHRITE IN. FROEBE FOR ESTIMATE TO HEAREST POUND
WHERE RESPONDENT 15 VISITING ALOKNE AT &1

How much do you expect to spend In the local area on the following things &as a
resut of vour vish today?

READ OUT AND WRITE IN. PRIOBE FOR ESTIMATE TO NEAREST POUND

E&SE:
G1=2«
HUM

BaASE: @1=1
HUM

Apcammodation, Incuding faod and drink purchased at the
accommodation

Food and drink purchased outside of any accommodation

Admisslon fzes o altracions

2araing

MNor-rouling shapping such 38 buying souvanirs

Trarespon Incluging pedal, faxis, publc ransport e

Hiring equipment S0 35 Doats, Dlkes or harses

Other miscallanaoUs [hems

CAPI CALCULATES TOTAL COET

ALL

D0 wou cumently hold & season ficket or dscoweny pass Tor this she?
CODE OME OMLY

¥eg - Season fcket i
26 - DIscovery pass 2
Mo 3

EB&SE: ALL
SINGLE
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Froc E187_cherwoocdpines

Appendix 1: Questionnaire

Qv {1BATHE

&Ll

READ QUT &ND CODE OME OMLY

EaSE: aLL

Cumently you can only get season tokets or discoveny passes for Indlvidual Forzstry | SINGLE
Commission sites, or for @ few 5826 In 3 local area. How Interested would you be In
naving a pass that allowed free parking and discounts at all Forestry Commission

sltes nationally? This would probacly cost anourd £60 to £70 per year.

wvery Inferested
Fairty Irerasted 2
Mol very Inerasted 3
Mot at all Inferasted 4
Depends on how much It costs (D0 BOT READ OUT) 5
Dot know £
Profile Information
Finaly I'd just Ike 1o 351 same questions for analytical purposes.

Cl | ALL EASE: ALL
KTERVIEWER COOE RESPONDENT SEX SIHGLE
READ QOUT AND CODE OME OHLY
Male 1
Female 2

C: J&LL EASE: ALL
Which of the following age bands do you fal Inba? SINGLE
READ OUT AND CODE OME OMLY
16-24 i
25-M 2
J5-44 3
45-E4 4
aa-64 a
69+ &

Refused 7

Fage 12




Quiality of Visitor Experience Survey: Sherwood Pines

Froc B187_shamwoodpineg

Q@ TRNDTME

3 | Wihich of thess besl desorines whal you are ooing & present’ BASE: ALL
FHOWCARD 4 AND COXDE OHE OHLY SIHGLE
Employes In full tme ol (30 hours plus perwesk) 1
Emploves In part Ume job (under 30 hours perwesk) 2
Sef-smployad full or part ime 3
0N & government suppored irdning programme (2.0
Wodem Appranticeship. Training for Wark) 4
Fuil ime education at school, college or unherslty 5
Unaempioyed and avalables far work 3
Pemanznby siciidisabied T
Wihaily ratirad from work &

Looking afer e homs 9
Crner [SPECIFY)
a3
C4 | ALL BASE: &LL
Do wou have amy children aged 15 or under Bving In your household? SINGLE
CODE OMNE OHLY
fEB 1
o 2
L3 ALl BASE: &LL
D WO hiawe any liness, sabdiy or Inimify that has troubied you over & pericd of | SINGLE
12 moninG of mars? CODE OME DMLY
fEB 1
o 2
CE | ALL WATH DISASILITY AT C5 BASE: C5=1
Do=s this [iness, disabillty or Inimilty ImE your aciviiies In any way? SINGLE
CIODE OME OBMLY
fEB 1
o 2
Page 13



Fro: E127_cherw oodplnes

Appendix 1: Questionnaire

v TeIma

“C7 [ALL BASE. ALL
Which of the following best descrines your ethnic background? SINGLE
READ OUT AND CODE OME OMLY
While Sritish i
Wi Ingh 3
Winlle E3&l Eumpean 3
While ather Suropean 4
Any other Winte background |SPECIFY) s
Carlobe=an [

African 7
Any otner Black background (SPECIFY) 3

nalan 9

2aklstar 1

Sangladesh 11

1Any oiner Aglan background [SPECIFY) 12
VINIE and BEck Canboean 13
Wihile and Black African 14
Whiks and Aslan 15
."'."I!r oiner Mxed :E.E#Q'EIJ"I: 'SPECIFY] 15
Chinage 17
Cfher [SPECIFY) o
DKINA, a7

te | ALL BASE. ALL

S0 we can map where vishors haee come from pleass can | hass !|'=I..'|:l:l-51l:=lia. IF | SIHNGLE
NECESSARY: Piease ba assured that this Infamation will anly be used for analysis

urposes and will not be used o ldemitly Indhviduals

NSURE POST CODE IS5 COLLECTED IN FULL WHEREVER POSSIELE. OR
&5 MUCH OF POST CODE A% RESPONDENT |5 PREPARED TO PROVIDE

| | | | | | |
REL&D: Thark }"'CIJ, Ihase are all the qLEE-:l:ﬂE | hiawe., !|'=L ans goncemad anout whnether BMG =

3 ganuing manke: reE2arn agency, you can call the Marke! research Sockety on 0500 395 928
during omce hours.

READ: This survey has been commissloned by the Forestry Commission. As pam of BMG
Fessarch's qualty comtnal process, my employer will 'ish to comtact some of he people | have
migrviewed. This Is to confirm that | hawe undertzioen the imerview In an appropriate manner, and
according o make? ressarch praciice. Could you pease prowide me aith your name, and 3
contact telephone numoer. This Information will it be passed on, or used far any punpose other
than our gually control processes. Your detfalis will be deleted as s00n as owr qually controls
pIacess ENds.

INTERVIEWER: Record name and take land line or moblie phane number, Including the dialing
oate
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Quiality of Visitor Experience Survey: Sherwood Pines

Froc B187_cherwoodpines Lr PR R B R ]

INTERVIEWER: Pleass rememider to ghve the respondent & Sz card. Thank and cioss.

ADORESS DETEAILS

TITLE: 1 MR | 2 MRS | 3 MISS | 4 M5 3 DR

¥5 OTHER PLEASE SFECIFY:

SURNEME:

FORENAME
! INITI&LS:

TELEFHONE

Landling
riamider

Maoblle
rmiber
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Because people matter, we listen.

With some 20 years’ experience, BMG Research has
established a strong reputation for delivering high quality
research and consultancy.

Our business is about understanding people; because they
matter. Finding out what they really need; from the type of
information they use to the type of services they require. In
short, finding out about the kind of world people want to live in
tomorrow.

BMG serves both the social public sector and the commercial
private sector, providing market and customer insight which is
vital in the development of plans, the support of campaigns
and the evaluation of performance.

Innovation and development is very much at the heart of our
business, and considerable attention is paid to the utilisation of
technologies such as portals and information systems to
ensure that market and customer intelligence is widely shared.

bmg

‘research




